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Appendix A – Ridesharing Market Research  

Methodology 

The survey questionnaire was designed in consultation with the City of Regina. It was programmed into 

an online survey platform and pre-tested to ensure the questions flowed efficiently and incorporated 

correct branching and skip patterns.   

A random sample of panelists was invited to complete the survey from online community panel partners 

(Research Now and SSI) to collect feedback that is approximately representative and reflective of 

Regina’s population. Quota blocks were used to help facilitate representation of demographic 

characteristics; the data is also weighted to approximate Statistics Canada census data demographics in 

terms of age, gender and household income. The ride share survey was conducted between May 18th 

through May 28th, 2018. A total of 494 online surveys were completed with Regina residents ages 18 

years and older.   

The Marketing Research and Intelligence Association policy limits statements about margins of sampling 

error for most online surveys. The margin of error for a comparable probability-based (e.g. telephone 

survey) random sample of 500 people is +/- 4.4%, with a 95% confidence interval (19 times out of 20). 

Results 
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